49 Tips To Market Your Business on Pinterest
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Pinterest marketing for beginner pinners ...

1. Make sure you feature your business name on your profile for maximum exposure. Use your

business name as your username, or change your profile name to your business name after your
profile is set up.

2. Add a paragraph about who you are and what you’re interested in to the “About” section on
your Pinterest profile. It will show up right under your photo, and will be one way that users can
find out more about you.

3. Connect your account with your Facebook and Twitter accounts. Not only will it help you gain
followers, but making this connection adds social media icons under your profile picture that
link to your Facebook and Twitter profiles.

4. Don't forget to add your website URL in your profile, too!

5. Pin lots of stuff. Pin content steadily, instead of in huge bursts, to maximize your exposure and
engagement.

6. Come up with creative and interesting board names. They get shared whenever you pin
something, so make them enticing. But be creative — you need to keep your board names
short. There isn’t a lot of room for long descriptive titles.

7. Tag other Pinterest users in your pins by using “@username” in your descriptions. Network with
other professionals and vendors in your field by using this feature. Not many people are doing
this yet, so it’s a great way to build your following and stand out.

8. Comment on other people’s pins. Just like with tagging, this feature hasn’t really caught on yet,
so use it regularly to really engage with other users. Obviously, use the same good manners and
common sense you would when commenting on a blog or other social media site.

9. “Like” other people’s pins to give a thumbs-up when you want to recognize great content.

10. Pin from lots of different sources, instead of just from one or two sites. Variety is important on
Pinterest.

11. Mix pinning your own unique finds with doing lots of “repinning,” which is repeating someone
else’s pin to your followers (just like a Retweet on Twitter). The person whose image you repin
gets notified via email, and they also get a credit on your pin, which increases their following.

12. Feel free to pin your own blog posts, but don’t over-promote. Follow the usual etiquette rules of
any other social media site, and don’t be the boorish one at the party who only talks about
himself.
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13. Pinvideos! Pinterest has a special section just for pinned videos, and there are far fewer videos
than images on Pinterest at this point, so use them to distinguish yourself. Any YouTube video is
easy to pin.

14. When you pin an image, add a description under it. Be smart about these descriptions — a good
description will stay with an image as it gets repinned all over the Pinterest world. If the image is
something from your own site, definitely use your business name in the description.

15. After you pin a new image using the very handy Pinterest browser bookmarklet (a great tool in

its own right,) use its built-in social media prompts to re-share your pin on Twitter and
Facebook, too.

16. Use Pinterest’s embed option to publish pins as content in your blog posts and website pages.
Note: As Pinterest is catching on, you may need to tell your users that they need to click on a
Pinterest image to get to the original source. When | tried this last week, a reader wrote to me
and asked, “Is there more to that Pin thing? Or is it just a pretty image?”

17. Get the Pinterest iPhone app, so you can repin on the go, pin from your camera and add a

location to your pins so others can find your images.

18. Optimize your website content for Pinterest sharing (Part One): Use images so your post can be
shared on Pinterest. When you find yourself getting lazy about this, remember — not using an
image in your post means no one will pin it. And remember — the prettier the picture is, the
more it will get pinned. The images that appeal to Pinterest members are powerful and emotive,
so keep that in mind when choosing your pictures. That combination tends to work well for your
blog readers, too.

19. Optimize your website content for Pinterest sharing (Part Two): Consider watermarking your
images, or adding text to them. If you're using your own images on Pinterest, one of the best
ways to help your image stand out is by adding a clear description to the image itself, or adding
a watermark with your business name. Make sure it’s clear, but that it doesn’t block out the
main subject of the photo.

20. Create seasonal or holiday boards that relate to your brand. Example: New Year’s Resolutions,
Fourth of July, etc. Users love these.

21. Add a prominent Follow Me on Pinterest button to your website to advertise that you're a

pinner!
Pinterest marketing for intermediate pinners ...

22. Search for new images to pin (or for trends) by using Pinterest’s search function. The search bar
is in the top left of every Pinterest page.
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23. Use keywords in descriptions of pins, so pinners can find your images and boards when they do
their own searches.

24, Make sure you’ve got a Pin It! button added to the footer of each of your blog posts so your
readers can quickly and easily share your content on Pinterest.

25. Your Pinterest page has its own RSS feed! Find your Pinterest feed by clicking on the RSS symbol

under your profile photo, then use it anywhere you can use a feed (Facebook, LinkedIn, for syndication

on other sites, etc.) Advertise your Pinterest feed to your readers and ask them to add you to their RSS
feedreaders.

26. Got a WordPress site? Feature your recent pins in a widget in your WordPress sidebar by using
a Pinterest widget.

27. You can add contributors to any of your boards. Use this feature to engage your staff and let
them contribute to your Pinterest presence by using adding to your company boards. Your staff will love
this, and your boards will be richer for it!

28. Want to find out who'’s been pinning your stuff? Go
to:http://pinterest.com/source/yoursitehere. Look at your site’s page often to discover which posts
and images are resonating with Pinterest users. Use that information to shape your content strategy.

29. Add prices to your pins to create your own Pinterest shop. To add a price to a pin, type the $ or
£ symbol followed by item’s price in the pin’s description. When you add prices to your pins, they may
be featured in Pinterest’s “Gifts” section.

30. Create a board that tells the story of your company and communicates your core values. Make
this board available to people as part of your sales process.

31. Consider creating “thank you” boards for current or past clients that send special appreciative
messages. Could you create a holiday thank you card? Or one that celebrate the launch of a new client’s
big project with your company?

32. Pin tutorials on your boards. Need to walk a client through how to use your products or
services? Or do you want to create free how-to videos to use as promotional materials? Pin your videos
and presentations on special “How-To” or “Tutorial” boards. Anything you teach your clients can be
made into a tutorial.

33. Watch for trends. Click on the “Popular” link on your Pinterest home page to research what’s
catching on with pinners, then integrate those trends into your content strategy.

34, Be yourself. Pinterest is all about personal expression, so don’t be afraid to pin stuff that
represents who you really are.
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35. Create a special board to highlight your company’s team members. Use the description under
each photo to write a bio of each person.

36. Show behind-the-scenes photos of your company. People love knowing how you make things!
37. Become an information curator for your niche. Gather the newest and best resources on your
boards. Become a trusted source of information on Pinterest, and your following will grow by leaps and
bounds.

38. Integrate your Pinterest account with Facebook’s timeline feature, so you post content in both

places at once.
39. Highlight old content on your blog so that people can repin your archived posts.

40. Thinking about freshening up old photos, or going back through your blog archives and adding
photos to those text-only posts? Now is the time! Remember — the prettier the picture, the more pins
you will get.

Pinterest marketing for black-belt pinners ...

41. Find out when you’re getting the most repins, likes, comments and referral traffic by regularly
analyzing both your Pinterest profile and your site traffic stats. Test out pinning on different days of the
week and times of day to maximize traffic and audience engagement.

42, Connect your clients who use Pinterest by introducing them to each other. Recognize your best
pinners by sending out a weekly “Best of Pinterest” email that includes spotlighted boards and pins from
your clients’ profiles.

43, Create moderated boards for your fans to express their support for you. They can add videos,
blog posts and photos from your events.

44, Do you have a number of different ideal client personas? Create a separate board to represent
each client persona, then use those boards during your sales cycle and embed them into your website
pages so people are clear about the kinds of clients you're trying to attract.

45, Create boards for the classes and webinars you teach, and use them as supplemental material
for your students. You can use the boards during your class or presentation, or send your students home
with Pinterest boards to explore after class. If you're teaching a live class or workshop, include pictures
from the actual event.

46. Create boards for referral sources, affiliates and strategic partners, and let them add to the
boards. Engage with the partners so they know they are included and appreciated.
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47. Allow your best customers or star students to join in on certain boards and pin ideas and
suggestions about how to use your product, or themes that go along with your products and services.

48. What could be better for showcasing how awesome your business is than creating a dedicated
testimonials board?

49. Use Pinterest boards to tell client stories. Turn boring written case studies into powerful visual
stories.

PLACE AD COPY AND LINK BACK TO SITE

http://www.yoursitehere.com



